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Preface: 

Attracting customers in today’s digital landscape isn’t about 

luck or guesswork; it’s about strategy. The businesses that 

thrive aren’t necessarily the ones with the best products or 

services; they’re the ones that know how to capture attention, 

build trust, and convert interest into action. This book is your 

roadmap to doing exactly that. 

 

I wrote this book for business owners who are tired of wasting 

money on ads that don’t work, struggling to create engaging 

content, or feeling overwhelmed by the ever-changing 

marketing landscape. Whether you own a local 

brick-and-mortar shop, run a service-based business, or operate 

an e-commerce store, the principles outlined here will help you 

attract more customers, increase conversions, and grow your 

brand sustainably. 
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Unlike most marketing guides filled with generic advice, this 

book is designed to be practical, actionable, and results-driven. 

Every chapter breaks down an essential part of a 

high-converting marketing system, from understanding your 

dream customer and crafting compelling content to running 

profitable ads and optimizing landing pages. By the end, you’ll 

have a complete, step-by-step framework to consistently bring 

in quality leads without feeling like you’re constantly chasing 

customers. 

 

Most importantly, this book isn’t about one-time tactics; it’s 

about building a system that works long-term. With the right 

strategies in place, marketing stops being a frustrating expense 

and becomes a predictable engine for business growth. 

 

Whether you’re just starting out or looking to refine your 

approach, I hope this book serves as a clear, no-nonsense guide 

to helping you attract the right customers and scale your 

business with confidence. 
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Now, let’s dive in and build a marketing system that works. 
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Disclaimer: 

The information provided in this book is for educational and 

informational purposes only. While every effort has been made 

to ensure accuracy, the author and publisher make no 

guarantees regarding the results that businesses may achieve by 

implementing the strategies outlined in this book. Success in 

marketing and customer acquisition depends on various 

factors, including industry trends, competition, market 

conditions, and individual execution. 

 

This book does not constitute legal, financial, or professional 

business advice. Readers are encouraged to conduct their own 

research and consult with qualified professionals before making 

any significant business decisions. The author and publisher 

disclaim any liability for any direct, indirect, or consequential 

loss or damage incurred as a result of applying the information 

contained in this book. 
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All examples, case studies, and business scenarios provided are 

for illustrative purposes only and should not be interpreted as 

guarantees of specific results. The strategies discussed may 

require adaptation based on the unique circumstances of each 

business. 

 

By reading this book, you acknowledge that you are 

responsible for your own business decisions and actions. 
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Copyright Notice: 

© [2025] [Criva Solutions]. All Rights Reserved. 

 

No part of this book may be reproduced, distributed, or 

transmitted in any form or by any means, including 

photocopying, recording, or other electronic or mechanical 

methods, without the prior written permission of the author or 

publisher, except in the case of brief quotations used in reviews 

and certain other non-commercial uses permitted by copyright 

law. 

 

Unauthorized reproduction or distribution of this material is 

strictly prohibited and may result in legal action. 

 

For permissions, inquiries, or licensing requests, please contact: 

crivasolutions@gmail.com[] 
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Intended Audience: 

This book is written for business owners, entrepreneurs, and 

service providers who want to attract more customers, grow 

their brand, and improve their marketing efforts without 

relying on outdated tactics or expensive trial and error. It is 

designed for individuals aged 25 to 65+, covering a wide range 

of professionals from young entrepreneurs launching their first 

business to experienced business owners looking to scale their 

operations. 

 

While the strategies outlined in this book can be applied 

globally, the content is specifically tailored to businesses 

operating in the United States. The examples, advertising 

platforms, and consumer behavior insights are based on the 

U.S. market, ensuring that the strategies align with American 

business trends, customer expectations, and digital marketing 

landscapes. 

 
 

How To Attract More Customers - The Complete Guide to Content, Ads, and 
Sales Funnels 



9 

 

 

Whether you own a brick-and-mortar store, a service-based 

business, or an online brand, this book provides practical, 

step-by-step guidance on creating high-converting content, 

running profitable ads, and optimizing your marketing funnel 

to consistently attract quality leads and paying customers. 

 

If you’re tired of struggling with ineffective marketing, wasting 

money on ads that don’t convert, or feeling overwhelmed by 

social media and digital marketing, this book is for you. It is 

designed to help you cut through the noise, focus on what 

works, and build a repeatable system for customer acquisition 

so you can spend less time worrying about marketing and more 

time growing your business. 
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Introduction: 

No fluff, no gimmicks, just a clear, actionable system to help 

you attract more customers. 

 

If you’re a brick-and-mortar business owner looking to grow, 

this book is your blueprint. Instead of outdated marketing 

tactics or vague strategies, we’ll consistently break down how to 

use content and ads to bring in paying customers. 

 

Every chapter is designed to be practical, step-by-step, and 

results-driven. By the end, you’ll have a complete system to 

turn online engagement into real-world sales. 

 

Let’s dive in. 
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Chapter 1: Establishing Your 

Dream Customer Profile 

Before you invest a single dollar in ads or spend hours creating 

content, there’s one thing you must get absolutely right: 

understanding your customer. Not in a vague, surface-level 

way, but in a way that allows you to step into their shoes, see 

the world through their eyes, and speak directly to their needs.   

 

Marketing isn’t about shouting into the void, hoping someone 

hears you. It’s about having a conversation with the people 

who are already looking for what you offer. The better you 

understand them, the easier it becomes to create content that 

grabs their attention, holds their interest, and ultimately turns 

them into paying customers.   
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Who Are They, Really? 

Picture your ideal customer walking into your store or 

browsing your website. How old are they? What kind of 

lifestyle do they lead? Are they busy parents juggling work and 

kids or young professionals climbing the corporate ladder? 

Maybe they’re retirees looking to make the most of their free 

time. Each detail matters because the way you market to a 

25-year-old entrepreneur is entirely different from how you’d 

approach a 55-year-old homeowner.   

 

Interests matter just as much as demographics. Do they spend 

their weekends hiking, reading, or binge-watching Netflix? Are 

they tech-savvy and active on social media, or do they prefer 

traditional ways of doing business? Knowing what excites them 

helps you create content that fits seamlessly into their world, 

making your business feel less like an advertisement and more 

like a natural part of their daily life.   
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The Problems They Can’t Solve Alone 

Every successful business exists because of a problem. Your 

customers are struggling with something, and they need a 

solution. Maybe it’s an overgrown lawn they don’t have time to 

maintain, an outdated kitchen they’ve been meaning to 

renovate, or a social media strategy that isn’t bringing in leads.   

 

But here’s the key: It’s not just about knowing their problem. 

It’s about understanding the frustration behind it. The mother 

who needs a cleaning service isn’t just looking for a tidy home, 

she’s looking for relief from the overwhelming chaos of daily 

life. The small business owner searching for a marketing expert 

isn’t just trying to grow their brand; they’re trying to escape the 

stress of figuring it all out alone.   

 

When you tap into the emotions behind the problem, your 

content stops being just another sales pitch. It becomes 
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something people relate to, something that makes them feel 

seen and understood.   

 

What They’ve Tried (And Why It Didn’t 

Work) 

Your customers didn’t wake up today and suddenly realize 

they needed your service. Chances are, they’ve already tried 

other solutions, some that failed miserably, others that worked 

but didn’t quite hit the mark. Maybe they hired a cheap 

contractor who left them with half-finished work, bought a 

skincare product that overpromised and underdelivered, or 

took an online course that didn’t give them real results.   

 

Understanding these past disappointments is crucial. It tells 

you exactly what to highlight in your messaging. If your 

competitors are slow and unreliable, emphasize your speed and 

professionalism. If other solutions are complicated and 
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confusing, make it clear how simple and hassle-free your 

process is. The goal is to position yourself as the alternative 

they’ve been searching for, the one that finally gets it right.   

 

Their Doubts and Hesitations 

Even when someone desperately needs what you offer, they 

won’t buy until they feel confident in their decision. Something 

is holding them back, and your job is to figure out what that is. 

Maybe they think your service is too expensive, that it won’t 

work for them, or that they can just do it themselves.   

 

Anticipating these objections and addressing them before they 

even ask is one of the most powerful things you can do in your 

marketing. If cost is an issue, show them the value of what 

they’re getting and how much time, stress, or money they’ll 

save in the long run. If they’re worried about whether it will 

work for them, share testimonials and success stories from 
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people just like them. If they think they can DIY it, educate 

them on the hidden pitfalls and why a professional solution is 

the better choice.   

 

The key is to answer the unspoken questions running through 

their minds before they even have to ask. When you do this, 

you remove friction from the buying process, making it easier 

for them to say “yes.”   

 

Why Your Business Is The Answer 

Now that you’ve walked through every part of their thought 

process, their struggles, their failed attempts, and their 

hesitations, you’re in the perfect position to show them why 

your business is different.   

 

What specific benefits will they get by choosing you? Will they 

save time? Avoid stress? Get results faster? Feel more 
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confident? People don’t buy products or services. They buy 

better versions of themselves. They buy outcomes.   

 

If you own a fitness studio, you’re not just selling workout 

classes, you’re selling confidence, energy, and a body they feel 

good in. If you run a home cleaning service, you’re not just 

selling a spotless house, you’re selling peace of mind and extra 

hours in their day. Whatever you offer, make sure you’re selling 

the transformation, not just the transaction.   

 

When you truly understand your ideal customer, when you can 

describe their life, struggles, and desires better than they can, 

you’ll never have to guess at your marketing again. Your 

content will feel like it was made just for them, your ads will 

speak directly to their needs, and your business will naturally 

attract the right people.   
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Get this part right, and everything else- your social media posts, 

your sales pages, your email campaigns- will fall into place 

effortlessly.   

 

Step 1: Set Up Your Dream Customer Profile Document 

 Start by opening Google Docs, Notion, or any note-taking tool 

you prefer. Title it “Dream Customer Profileˮ and create the 

following categories: 

➢  How We Benefit Them 

➢  Their Pain Points 

➢  Objections They Have 

➢  Features That Would Attract Them 

➢  Failed Solutions Theyʼve ' ve Tried Before Us 

➢  FAQs 

 

This document will serve as the foundation of your entire 

content and marketing strategy. 

Step 2: Use ChatGPT to Generate Key Customer Insights 
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To gather deeper insights, start by using ChatGPT with these 

prompts.  

➢ As you receive responses, fill out your document 

accordingly. Analyze this website and customer 

reviews, and give me different ad angles to sell 

[product/service] in the order that would be most 

relevant to customers: Insert URL of your website or a 

competitorʼs] 

➢ What are the key benefits for people who use 

[product/service], ranked in priority order?] 

➢ What are the most common pain points for people who 

donʼt use [product/service]? 

➢ List common objections potential customers have before 

trying [product/service] and provide counterarguments. 

➢ Identify solutions people tried before switching to 

[product/service] and explain why those solutions 

failed. 

➢ What are the most frequently asked questions potential 

customers have about [product/service]? 
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➢ At this stage, your document should start taking shape, 

and you might even uncover pain points and objections 

you hadnʼt considered before. 

 

Step 3 Use Perplexity to Find Data-Backed Insights 

Perplexity is an AI tool that specializes in finding statistics and 

trends. Use it to uncover industry insights, consumer behavior 

patterns, and emerging trends. 

Ask Perplexity the following questions: 

➢ What are some shocking statistics related to the pain 

points and benefits of [my product/service] that are not 

directly related to my product/service? 

➢ What are the common perceptions and misconceptions 

about [product/service] among potential customers? 

➢ What are the latest industry trends in [your industry] 

related to [your product/service]? 

➢ Example: "What are the latest trends in medical spas 

regarding Ultherapy?" 

Take any relevant insights and add them to your document. 
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Step 4 Extract Language and Sentiment from Reddit & Quora 

One of the best ways to understand your target customers is to 

see how they talk about your industry organically. Reddit, 

Quora, and niche forums are gold mines for this. 

How to Find Valuable Customer Language: 

➢ Go to Google and type “[your product/service] Redditˮ 

➢ Click on posts where people are asking for advice, 

sharing experiences, or discussing frustrations related to 

your product/service 

➢ Copy the entire Reddit post and comments into 

ChatGPT 

➢ Use this prompt: 

 “Analyze this Reddit post and identify key language related to 

any of the following: Benefits, prior pain points, features, 

objections, or previous failed solutions. Provide a summary of 

these insights. ˮ 

➢ Repeat this process for Quora, YouTube comments, and 

TikTok comment sections. Add the most useful phrases 
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and themes to your document under the appropriate 

categories. 

 

Step 5 Analyze Customer Reviews for Hidden Insights 

➢ Customer reviews, both yours and your competitorsʼ, 

are packed with valuable insights. Gather as many 

authentic reviews as possible and paste them into 

ChatGPT.  

➢ Use the following prompts (not all at once): 

➢ What patterns do you notice in these reviews that most 

humans might miss? 

➢ We are launching a new campaign targeting [insert 

target demo].  

➢ Based on these reviews, what should we highlight or 

avoid? 

➢ Extract one-liners from these reviews that are concise, 

clear, and emotionally compelling. 

➢ Identify common words or phrases that could be useful 

for conversion-focused content. 
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➢ What behavioral triggers in these reviews led to a 

purchase? 

➢ Here is a competitorʼs website [insert URL. Based on 

these reviews, how should we position ourselves 

differently? 

➢ How has the sentiment of reviews changed over time? 

Are there any seasonal patterns to purchasing behavior? 

➢ Based on these reviews, do you see any untapped 

content or ad angles we should explore? 

Once you've analyzed these insights, add the most relevant 

ones to your Dream Customer Profile document. 

Finalizing Your Dream Customer Profile 

By now, you should have a well-structured, data-backed 

customer profile that gives you a deep understanding of who 

your audience is and how to market to them effectively. This 

step is the most important part of your entire marketing 

strategy. The better you execute this step, the easier everything 

else- content creation, ad targeting, and sales- will become. Take 

your time, refine your document as needed, and refer back to it 
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often. The more aligned your content is with your dream 

customerʼs needs, the faster youʼll attract high-quality 

customers who are ready to buy. 

 

Now, let’s take this understanding and turn it into content that 

actually draws them in.   
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Chapter 2: Content Ideas, 

Calendars, and What to Post 

Coming up with content ideas can feel like an uphill battle; one 

moment, you're inspired, and the next, you're staring at a blank 

screen, unsure what to post. But here’s the truth: Content 

creation isn’t about luck or sudden bursts of creativity. It’s 

about strategy. And if you’ve properly defined your dream 

customer in Chapter 1, you already have everything you need 

to create engaging, effective content that attracts the right 

audience. 

 

Your content should do two things: grab attention and build 

trust. You want potential customers to stop scrolling, engage 

with what you’re saying, and see you as the go-to expert in 

your field. The best part? You don’t need to reinvent the wheel. 
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Every successful business online follows a simple, repeatable 

content framework, and by the end of this chapter, so will you. 

 

What Should You Be Posting? 

Not all content is created equal. Some posts educate, some 

entertain, and some directly drive sales. To build an engaged 

audience that eventually converts into paying customers, you 

need a mix of content that does all three. 

 

Start by thinking about what your ideal customers are looking 

for when they’re online. Are they searching for solutions to a 

problem? Hoping to be entertained after a long day? Looking 

for proof that a product or service actually works? Your job is to 

provide content that meets those needs while keeping your 

brand at the center of the conversation. 

 

At its core, your content strategy should include: 
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➢ Educational Content: Posts that teach your audience 

something valuable, answers to their most common 

questions, myths you can debunk, or tips they can apply 

right away. This type of content builds authority and 

positions you as an expert. 

 

➢ Entertaining Content: Light, engaging posts that make 

people laugh, relate, or feel inspired. This could be 

behind-the-scenes footage, funny industry observations, 

or relatable memes (used wisely). This keeps people 

coming back to your page. 

 

➢ Trust-Building Content: Testimonials, case studies, and 

real-life examples of your work. People need proof 

before they buy, and nothing is more convincing than 

seeing others get results. 
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➢ Sales Content: Clear, direct posts that tell people what 

you offer, why it matters, and how they can buy it. 

Many businesses avoid selling their content, but if you 

never make offers, your audience will never take action. 

 

Each of these categories plays a crucial role in your content 

strategy. You don’t want to post only educational content and 

become just another free resource without converting followers 

into customers. You also don’t want to post only sales content 

and make your audience feel like they’re constantly being 

pitched to. The key is balance. 

 

Reels, Carousels, or Memes: What Works Best? 

Social media changes fast, but one thing remains constant: 

video is king. If you’re serious about growing your audience 

and attracting customers, short-form videos like Instagram 

Reels and TikTok should be at the heart of your content 

 
 

How To Attract More Customers - The Complete Guide to Content, Ads, and 
Sales Funnels 



32 

 

strategy. They get the most organic reach, keep people engaged, 

and help potential customers feel connected to you. 

 

Carousels, on the other hand, are perfect for storytelling and 

step-by-step breakdowns. If you’re explaining a process, listing 

common mistakes, or giving tips that require more than a few 

seconds to absorb, carousels are a powerful way to keep your 

audience engaged. 

 

And then there are memes. Should you post them? The answer 

depends on your brand. If humor fits naturally into your 

messaging, go for it. But don’t force it. The goal of a meme is to 

make people laugh and relate, not to be trendy just for the sake 

of it. Use them sparingly, and always tie them back to your 

industry. 
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Are Instagram Stories Important? 

Absolutely. Stories keep your audience engaged between posts. 

While your main content (Reels, carousels, and static posts) 

helps attract new people to your page, Stories help nurture your 

existing followers and turn them into loyal customers. 

 

Unlike regular posts, Stories are temporary, making them the 

perfect place to share quick updates, behind-the-scenes content, 

polls, and interactive elements like Q&A sessions. Stories make 

your brand feel more human and approachable, which is key to 

building trust with your audience. 

 

If you’re not using Stories, you’re leaving a major opportunity 

on the table. They’re the easiest way to stay visible and 

top-of-mind without constantly having to create new content. 
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How to Structure a Content Calendar for 

Maximum Engagement 

Now that you know what to post, the next challenge is staying 

consistent. The fastest way to burn out is to create content on 

the fly every day. That’s why a content calendar is essential, it 

gives you structure, ensures variety, and keeps you from 

scrambling for ideas at the last minute. 

 

Your calendar doesn’t need to be complicated. Start with a 

realistic posting schedule. If you can only post three times a 

week, make those three posts count. If you can commit to daily 

posts, make sure you maintain quality over quantity. 

 

A simple, balanced weekly content schedule might look like 

this: 

 

➢ Monday: Educational Post (Reel or Carousel) 
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➢ Wednesday: Entertaining Post (Behind-the-Scenes, 

Meme, or Story) 

➢ Friday: Trust-Building Content (Testimonial or Case 

Study) 

➢ Sunday: Sales Post (Direct Offer or Promotion) 

 

This mix keeps your audience engaged, gives them value, and 

naturally leads them toward doing business with you. 

 

If you struggle with planning, take one day a week to 

batch-create content. Film your videos in one sitting, design 

multiple carousels in advance, and schedule everything using 

social media tools like Meta Business Suite, Later, or Buffer. 

This way, you’re not worrying about content every single day; 

it’s already planned and ready to go. 

 

The best content strategy is the one you can stick to. You don’t 

need to post every day to be successful, but you do need to 
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show up consistently. Whether it’s three times a week or five, 

set a schedule that works for you and stick to it. 

 

Your first few posts won’t be perfect, and that’s okay. The key is 

to keep going, track what works, and adjust along the way. Pay 

attention to which posts get the most engagement, which topics 

spark conversations, and what type of content leads to actual 

sales. Double down on what works and refine what doesn’t. 

 

Content creation isn’t about going viral, it’s about building 

relationships. When your audience sees you consistently 

showing up, providing value, and genuinely caring about their 

needs, they’ll naturally start trusting you. And trust, more than 

anything else, is what turns followers into customers. 

 

Testimonials: Are They Necessary? 

Many business owners believe that without customer 

testimonials, they can’t build trust or credibility. The fear of not 

having enough social proof often holds them back from 
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promoting their services, making offers, or running ads. But 

here’s the truth: testimonials are powerful, but they are not 

essential, especially when you’re just starting out. 

 

If you don’t have testimonials yet, don’t stress. The absence of 

customer reviews does not mean your business isn’t valuable or 

that people won’t trust you. Instead of worrying about what 

you don’t have, shift your focus to what you can control, 

delivering massive value through your content. 

 

Imagine a small bakery that just opened in town. It doesn’t 

have hundreds of five-star reviews yet, but every morning, the 

owner bakes fresh, warm bread and gives out free samples to 

customers passing by. The smell alone draws people in. The 

first few customers take a bite, their faces lighting up as they 

taste the quality. They tell their friends. They post about it 

online. Soon, word spreads, not because of a long list of 

testimonials but because the bakery proved its value through 

experience. 
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Your business works the same way. If you consistently share 

valuable insights, offer helpful advice, and solve real problems 

through your content, your audience will begin to see you as an 

expert. They will start to trust you before they’ve even made a 

purchase. 

 

A fitness coach, for example, might not have a long list of client 

transformations yet, but if they post genuinely helpful fitness 

tips every day, people will begin following and engaging with 

their content. They will try the exercises, see results, and come 

back for more. Over time, those followers turn into customers, 

and those customers become the ones who eventually provide 

the testimonials. 

 

But let’s not downplay the power of a great testimonial. If you 

do have satisfied customers, showcasing their experiences can 

be a game-changer. A single 30-second video of someone 
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talking about how your product or service improved their life 

can do more for your credibility than any sales pitch ever could. 

 

Think about it. Who would you trust more? A business saying, 

“We provide the best home cleaning service in town!” or a real 

customer saying, “I’ve tried so many cleaning services before, 

but this one truly exceeded my expectations! They arrived on 

time, left my home spotless, and even took care of the little 

details I never expected. I’m beyond happy!” 

 

There’s an undeniable emotional impact when a real person 

shares their genuine experience. It makes your business feel 

authentic, trustworthy, and proven. 

 

If you already have happy customers, don’t wait for 

testimonials to appear on their own; ask for them. Most 

satisfied customers would be happy to share their experiences, 

but they often don’t think to do it unless prompted. 
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A simple way to collect testimonials is by reaching out and 

saying: 

"Hey [Customer's Name], we loved working with you! If you’re 

happy with our service, we’d really appreciate a short video or 

written testimonial sharing your experience. It helps other 

people who might be looking for the same results. No pressure, 

but if you're open to it, we’d be so grateful!" 

 

Notice how the request is warm, natural, and pressure-free. 

Most people, if they genuinely enjoyed your service, will be 

happy to share. 

 

If getting video testimonials feels like too big of an ask, start 

small. A screenshot of a happy customer’s email or a kind 

message in a direct chat can serve as a powerful piece of social 

proof. Even a quick written review posted on your website or 

social media can help build trust with potential customers. 
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But here’s the biggest takeaway: Testimonials are the result of a 

great business, not the starting point. If you’re new and don’t 

have them yet, don’t let that hold you back. Focus on giving 

value. Show up consistently. Help people even before they buy. 

The testimonials will come naturally as a reflection of the trust 

and impact you’ve built. 

 

And when they do, use them wisely because a great testimonial 

isn’t just words on a page. It’s a story of transformation, a signal 

of credibility, and often, the final nudge that turns a skeptical 

prospect into a loyal customer. 

 

Project Explanations vs. Project Showcases 

Many business owners mistakenly believe that simply showing 

off their completed work is enough to attract new customers. 

While a Project Showcase is great for displaying final results, it 

doesn’t tell the full story of your expertise, problem-solving 

skills, and the unique value you bring. This is where Project 

Explanations come in. 
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A Project Showcase is about presenting the finished product, a 

stunning home renovation, a beautifully staged event, or a sleek 

new website. It allows potential customers to see the quality of 

your work and envision what you can do for them. While this is 

important, it’s also passive; it shows the outcome but doesn’t 

provide insight into how you got there or why your approach is 

different. 

 

A Project Explanation, on the other hand, takes potential 

customers behind the scenes. It’s about educating, engaging, 

and demonstrating your expertise in a way that builds trust. 

Instead of just showing the polished result, you share the 

thought process, the challenges you overcame, and the key 

decisions that made the project a success. This positions you not 

just as a service provider but as an expert and strategist in your 

field. 
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Imagine you own a wedding venue design business. You could 

post a stunning picture of a completed wedding setup and call 

it a day, but that wouldn’t make you stand out from the dozens 

of other wedding planners posting similar images. Instead, you 

could create a Project Explanation video that walks potential 

clients through the decisions that went into the setup. 

 

For example, you could talk about: 

Why you positioned the chairs a certain way to optimize guest 

experience and ensure better views for everyone. 

How the type of chairs impacts the wedding experience, 

explaining why you chose elegant, cushioned seating for 

comfort and aesthetics. 

The best ways to create an intimate or grand atmosphere, 

detailing how you used lighting, spacing, and décor to match 

the couple’s vision. 

By sharing the reasoning behind your choices, you do more 

than just display your work, you demonstrate your knowledge, 

creativity, and problem-solving abilities. You show potential 
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clients that you don’t just set up a venue; you craft thoughtful, 

strategic designs that elevate the entire experience. 

 

This approach applies to any industry. If you’re a contractor, 

don’t just post before-and-after photos; explain why you chose 

specific materials, how you maximized space, or the challenges 

you overcame during construction. If you’re a graphic designer, 

don’t just showcase a completed logo; break down why you 

selected certain colors, fonts, and design elements based on the 

brand’s identity. 

 

Customers are more likely to trust and hire businesses that 

educate and guide them rather than just showing off results. A 

Project Showcase might make people appreciate your work, but 

a Project Explanation makes them believe in your expertise, and 

that’s what turns viewers into paying customers. 

 

Now that you have a solid content plan, let’s create 

high-converting videos that grab attention and drive action. 
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How To Attract More Customers - The Complete Guide to Content, Ads, and 
Sales Funnels 



46 

 

Chapter 3: How to Script and Film 

High-Converting Videos 

Not all videos are created equal. Some capture attention 

instantly, drawing viewers in and keeping them engaged until 

the very last second. Others are scrolled past without a second 

thought. What makes the difference? It’s not just flashy visuals 

or high-end production, it’s the structure of the video itself. 

 

If you’ve ever wondered why some videos take off while others 

flop, the answer lies in a simple but powerful formula: Hook → 

Relatability → Payoff. This framework ensures that your videos 

don’t just look good but also connect with your audience, hold 

their interest, and drive action. 
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In this chapter, we’ll break down each part of this system and 

show you how to create high-converting videos, even if you’ve 

never filmed one before. 

 

The Hook: Grabbing Attention in the First 

Three Seconds 

On social media, attention is the currency. If you don’t capture 

your audience in the first three seconds, they’re gone. People 

are bombarded with content, and if your video doesn’t 

immediately make them stop scrolling, it’s already lost. 

 

A strong hook does one of three things: 

1. Addresses a pain point – “Struggling to get customers 

from Instagram? You’re not alone.” 

2. Challenges conventional wisdom – “Everything you’ve 

been told about weight loss is wrong.” 
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3. Creates curiosity – “Here’s why most small businesses 

fail, and how to make sure you don’t.” 

 

The more specific and direct your hook, the better. A weak 

opening like, “Hey everyone, today I’m going to talk about 

marketing” will lose viewers instantly. But a hook like “If your 

social media posts aren’t bringing in customers, you might be 

making this one big mistake” makes people stop and pay 

attention. 

 

Relatability: Making Your Audience Feel 

Understood 

Once you’ve hooked your viewer, the next step is to make them 

feel seen and understood. People connect with content that 

speaks directly to their experiences, frustrations, and desires. 
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Instead of jumping straight to solutions, take a moment to 

acknowledge the problem in a way that makes your audience 

say, "That’s me!" 

 

For example, if you’re a fitness coach, don’t just say, “Here’s 

how to lose weight.” Instead, say: 

"I know how frustrating it is to try every diet and still not see 

results. You eat clean all week, step on the scale, and… nothing 

changes. Sound familiar?" 

 

This moment of relatability builds trust and keeps viewers 

engaged because now they feel like you truly understand their 

situation. 

 

The Payoff: Giving Viewers a Clear Takeaway 

Now that your audience is hooked and invested, it’s time for 

the payoff, the part where you give them real value. 
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This could be: 

● A quick tip they can apply right away 

● A powerful insight that changes the way they see 

something 

● A solution that solves their specific problem 

 

But here’s the key: Keep it simple. 

 

If your video is about “How to Get More Customers on 

Instagram,” don’t overwhelm viewers with 10 strategies. 

Instead, give them one clear, actionable tip they can use today. 

 

For example: 

"Instead of posting random content, create videos that answer 

your customers' biggest questions. If you're a real estate agent, 

post ‘3 things buyers should never do before applying for a 

mortgage.’ This type of content builds trust and attracts serious 

leads." 
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By the end of the video, viewers should feel like they gained 

something valuable, and they should know exactly what to do 

next. 

 

The Ideal Video Length for Your Industry 

Short-form video is dominating right now. Platforms like 

Instagram Reels, TikTok, and YouTube Shorts prioritize videos 

that are under 60 seconds. But that doesn’t mean longer videos 

don’t work, it just depends on the industry. 

 

Here’s a general guide: 

● Under 30 seconds – Best for quick tips, engaging hooks, 

and fast-moving content. 

● 30-60 seconds: Great for storytelling, mini-tutorials, or 

explainer videos. 
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● 1-3 minutes – This works well for deeper insights, case 

studies, or before-and-after transformations. 

● 3-5 minutes+ – Ideal for educational content, long-form 

testimonials, or detailed walkthroughs (best for 

YouTube or website content). 

 

For most businesses, aiming for 30-60 seconds is the sweet spot: 

long enough to provide value but short enough to keep viewers 

engaged. 

 

How to Automate Scriptwriting with AI 

(Without Sounding Robotic) 

Scripting your videos can be time-consuming, but there’s a way 

to speed up the process without losing authenticity. AI tools 

like ChatGPT, Jasper, or Notion AI can help you structure your 

script, but it’s important to make it sound like you. 
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Here’s how to use AI effectively: 

➢ Give AI a clear prompt. Instead of “Write a script about 

social media marketing,” try: 

➢ "Write a short, engaging video script for Instagram 

Reels. The topic is ‘3 mistakes business owners make on 

social media.’ Make the tone conversational and include 

a hook, relatable problem, and quick solution." 

➢ Edit for natural flow. AI-generated scripts often need 

tweaking. Read it out loud and adjust sentences to 

sound more like how you naturally speak. 

➢ Add personal experience. If you have a story or real-life 

example, insert it. AI is great for structure, but your 

personality is what makes the video feel real. 

Using AI as a starting point can save time and help you stay 

consistent with content creation. 
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Filming High-Quality Videos with Just Your 

Phone 

You don’t need a fancy camera to create professional-looking 

videos. A smartphone, good lighting, and clear audio are all 

you need. 

 

Best settings for iPhone and Android: 

➢ Record in 4K at 60fps for the best quality (or at least 

1080p at 30fps). 

➢ Use natural lighting by facing a window, or use a ring 

light for even lighting. 

➢ Keep your camera steady; use a tripod or phone stand. 

➢ Make sure your audio is clear. External microphones 

like the Rode SmartLav+ can dramatically improve 

sound quality. 

A great-looking video doesn’t come from expensive equipment, 

it comes from good lighting, clear sound, and proper framing. 
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How to Shoot B-Roll Footage for More 

Engaging Videos 

B-roll is extra footage that makes your video more dynamic, 

including things like close-ups, action shots, or 

behind-the-scenes clips. It helps break up static talking-head 

videos and keeps viewers visually engaged. 

 

If you’re explaining something, cut to a quick clip that shows it 

in action. For example: 

 

➢ A personal trainer talking about posture could insert a 

clip demonstrating the correct form. 

➢ A real estate agent discussing curb appeal could add a 

shot of a beautifully staged home. 

➢ A restaurant owner promoting a dish could show 

behind-the-scenes footage of it being prepared. 
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Even if you’re just using your phone, shooting a mix of wide 

shots, close-ups, and action shots makes your videos feel more 

professional. 

 

The best way to improve your videos is simple: Make more of 

them. Your first few won’t be perfect, and that’s okay. What 

matters is consistency. The more you create, the more 

comfortable you’ll get on camera, and the better your videos 

will become. 

 

Follow the Hook → Relatability → Payoff framework, keep 

your videos engaging, and focus on helping your audience, not 

just selling to them. When you do this consistently, you’ll start 

seeing real results, more engagement, more trust, and 

ultimately, more customers. 

 

Now that you’ve mastered video content, let’s move on to the 

next powerful content format: carousels. 
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Chapter 4: All About Carousels 

Carousels are among the most effective tools for educating, 

engaging, and converting an audience. Unlike single-image 

posts that are consumed in a second, carousels keep viewers 

swiping, increasing the time they spend engaging with your 

content. This extended interaction signals to social media 

algorithms that your post is valuable, leading to greater reach. 

More importantly, carousels help present information in a 

structured, digestible format, making them perfect for 

storytelling, step-by-step guides, and problem-solving. 

 

Social media users are bombarded with content, and most posts 

barely hold their attention. A well-crafted carousel changes that 

by encouraging interaction. As users swipe, they become 

invested in the content, consuming it at their own pace, which 

improves retention. By the time they reach the last slide, they’ve 

absorbed key information, making them more likely to take 
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action, whether that’s following your page, saving the post, or 

inquiring about your services. 

 

The Different Types of Carousels You Should 

Be Posting 

Educational carousels are among the most effective formats. 

They provide valuable information in a sequence that makes 

learning effortless. Whether you’re breaking down complex 

topics, offering industry insights, or sharing actionable tips, 

these posts establish you as an authority in your field. A 

well-structured educational carousel simplifies information and 

keeps users engaged long enough to absorb key takeaways. 

 

Storytelling carousels create an emotional connection with your 

audience. People remember stories far better than facts, making 

this format a powerful way to build trust. A well-crafted 

narrative, whether it's a personal experience, a customer 
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transformation, or the journey of your business, keeps users 

hooked from the first slide to the last. When people see 

themselves in the stories you share, they become emotionally 

invested in your brand, making them more likely to engage and 

convert. 

 

List-based carousels break down information into an 

easy-to-follow structure. Whether you’re sharing mistakes to 

avoid, tools to use, or strategies to implement, lists appeal to 

social media users who want quick, digestible content. These 

carousels are highly shareable, as users often save them for later 

or send them to friends who might find them useful. 

 

Problem-solving carousels work exceptionally well for 

businesses because they directly address customer pain points. 

By acknowledging a common frustration and presenting a 

step-by-step solution, these carousels position you as the 

answer your audience has been searching for. When people feel 
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understood, they are more likely to trust your expertise and 

consider your products or services as the solution. 

 

How to Structure Carousels for Maximum 

Impact 

A great carousel doesn’t just contain useful information, it 

guides the viewer through a journey. The first slide is the hook, 

and it determines whether the user swipes or scrolls past. It 

should immediately grab attention, spark curiosity, or present a 

problem that resounds with the audience. Instead of vague 

titles, be specific and compelling. A post titled "Tips for Better 

Sleep" may go unnoticed, but something like "You’re Probably 

Sleeping Wrong, Here’s How to Fix It" makes people want to 

learn more. The clearer and bolder your hook, the more likely 

users are to engage. 
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The middle slides should flow naturally, delivering valuable 

content without overwhelming the viewer. Each slide should 

introduce one idea at a time, making the information easy to 

follow. Long paragraphs don’t work in carousels; the text 

should be concise, broken up in a way that encourages smooth 

reading. Visual elements such as icons, arrows, and highlights 

help guide the viewer’s eye, making key points stand out. The 

best carousels feel effortless to swipe through, leading the 

viewer step by step toward the final takeaway. 

 

The last slide is where the user decides what to do next. This is 

why every carousel needs a clear call to action. If your goal is 

engagement, encourage viewers to follow, save, or share the 

post. If you want conversions, direct them to your website or 

invite them to send a message. Without a clear next step, even 

the most well-designed carousel can fail to drive results. Ending 

with a strong, direct action increases the likelihood that viewers 

will take the next step toward becoming customers. 
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Why Carousels Work So Well for Storytelling 

and Problem-Solving 

Carousels are particularly effective because they mimic the 

natural way people consume information. Instead of presenting 

everything at once, they break ideas into digestible pieces, 

making it easier for viewers to absorb and remember key 

points. This format is especially powerful for storytelling, as it 

creates a sense of progression, keeping the reader engaged until 

the very last slide. 

 

For problem-solving, carousels allow you to address audience 

pain points in a clear, structured way. Instead of simply stating 

that you have a solution, you can guide users through the 

problem, helping them understand why they’re facing it and 

showing them exactly how to fix it. This makes your content 

not only more valuable but also more persuasive. When your 

audience sees that you understand their struggles and can 
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provide a clear path to a solution, they are far more likely to 

trust your expertise and take action. 

 

Carousels are not just another content format, they are an 

essential tool for engagement, education, and conversion. They 

hold attention longer than static posts, build trust through 

structured storytelling, and simplify complex ideas in a way 

that keeps users engaged. When executed correctly, they can 

transform your content into a lead-generating machine. 

 

Mastering carousels means understanding what makes people 

stop, swipe, and take action. It’s about crafting compelling 

hooks, delivering value in a structured and engaging way, and 

ending with a clear call to action that turns viewers into loyal 

followers or paying customers. Now that you understand how 

to create high-performing carousels, let’s move on to scaling 

your content efforts so you can focus on growing your business 

while your content continues to work for you. 
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Chapter 5: How to Hire Great 

Editors and Designers for Your 

Business 

Creating high-quality content is essential for attracting and 

converting customers, but as a business owner, your time is 

better spent on strategy and growth, not stuck editing videos or 

designing carousels. While handling content creation yourself 

may seem cost-effective in the short term, it quickly becomes a 

bottleneck that limits your ability to scale. The key to staying 

consistent without burning out is outsourcing. By hiring skilled 

editors and designers, you ensure that your content remains 

polished and professional while freeing up valuable time to 

focus on your business. 
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Outsourcing doesn’t mean losing control over your brand’s 

voice or quality. It means delegating the technical work to 

experts who can bring your vision to life while you focus on 

strategy. However, finding the right people isn’t just about 

hiring anyone with editing skills; you need professionals who 

understand social media trends, engagement tactics, and how 

to create content that resounds with your audience. This 

chapter will guide you through the entire process, where to find 

top talent, how to filter candidates, what to look for in a great 

hire, and how to build a smooth content production system that 

runs with minimal oversight. 

 

How to Find and Hire High-Performing 

Editors and Graphic Designers 

The best editors and designers aren’t always found through 

traditional hiring methods. Instead of relying solely on generic 

job boards, look for talent in places where freelancers and 
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creative professionals actively showcase their work. Websites 

like Upwork, Fiverr, and OnlineJobs.ph, Behance, and Dribbble 

are excellent platforms for finding skilled editors and designers 

with experience in short-form video, social media graphics, and 

carousel design. 

 

Another powerful strategy is to hire from within your network. 

If you follow content creators or agencies that produce the type 

of work you admire, reach out to them or their teams to see if 

they offer freelance services. You can also post in Facebook 

groups or LinkedIn communities focused on video editing and 

graphic design, as many professionals are constantly looking 

for new projects. 

 

When posting job listings, be clear and specific about what you 

need. Instead of writing a vague post like “Looking for a video 

editor”, specify the exact type of content they’ll be working on. 

For example: “Seeking a video editor with experience in 

short-form content for Instagram Reels, TikTok, and YouTube 
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Shorts. Must be skilled in adding captions, engaging 

transitions, and trending visual effects.” The more precise you 

are, the easier it will be to attract the right applicants and filter 

out those who don’t fit your needs. 

 

Where to Post Job Listings and How to Filter 

Applicants 

Once you’ve written a detailed job post, place it on platforms 

where your ideal candidates are actively searching for work. 

Upwork and Fiverr allow you to browse freelancers based on 

ratings and past work, while OnlineJobs.ph is an excellent 

resource for finding high-quality, affordable editors and 

designers from the Philippines, where many professionals 

specialize in social media content. 

 

After receiving applications, filtering candidates is crucial. 

Many applicants will submit generic responses, so your first 
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step should be eliminating anyone who didn’t follow the 

instructions. A simple way to do this is by including a small test 

in your job post, such as asking applicants to start their cover 

letter with a specific word or answer a unique question. This 

immediately weeds out those who apply to every listing 

without reading the details. 

 

Next, focus on portfolio quality over years of experience. Many 

talented editors and designers don’t have formal degrees but 

have mastered their craft through hands-on work. Instead of 

relying on a resume, ask for samples of their best work. For 

video editors, look for sharp, engaging edits with strong pacing 

and clear audio. For carousel designers, check if their layouts 

are clean, visually appealing, and easy to read. If their portfolio 

doesn’t impress you, it’s unlikely their work for your brand 

will. 

 

Finally, conduct a small paid test project before making a 

long-term hire. Give your top candidates a sample assignment, 
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such as editing a 30-second video or designing a 5-slide 

carousel, and evaluate how well they follow instructions, 

maintain quality, and meet deadlines. Paying for a test ensures 

they take it seriously and allows you to see their actual work 

under real conditions. 

 

What to Look for in a Great Video Editor or 

Carousel Designer 

A great video editor doesn’t just cut footage, they enhance 

storytelling. Look for someone who understands the 

importance of pacing, audience engagement, and 

platform-specific trends. Social media videos need quick, 

attention-grabbing edits, seamless transitions, and captions for 

silent viewing. If an editor’s portfolio consists only of slow 

corporate videos or long-form YouTube content, they may not 

be the best fit for short-form social media work. 
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For carousel designers, clarity and structure are everything. The 

best carousels guide the viewer from one slide to the next 

effortlessly, with a clean layout that makes information easy to 

absorb. Great designers know how to use contrast, font 

hierarchy, and spacing to keep the design visually appealing 

without overwhelming the reader. If their work looks cluttered 

or lacks flow, your audience is unlikely to engage with it. 

 

Beyond technical skills, reliability is crucial. Many business 

owners struggle with freelancers who miss deadlines or need 

constant follow-ups. Choose someone who communicates well, 

delivers on time, and is open to feedback. A great hire should 

not only produce quality work but also be responsive and 

adaptable to your brand’s evolving needs. 

 

 
 

How To Attract More Customers - The Complete Guide to Content, Ads, and 
Sales Funnels 



71 

 

How to Create a Simple System for Managing 

Outsourced Content Creation 

Hiring great talent is only the first step. To maintain efficiency, 

you need a clear system for managing your editors and 

designers so that content is produced consistently without 

constant micromanagement. The key is to set up standardized 

processes, clear expectations, and easy-to-use collaboration 

tools. 

 

Start by creating a content production workflow. This can be as 

simple as a Google Drive folder with separate sections for raw 

footage, completed edits, and revisions. Use a project 

management tool like Trello, Asana, or Notion to assign tasks, 

track progress, and store reference materials. Define deadlines 

clearly so everyone knows when content needs to be delivered. 

 

For seamless communication, set up a shared chat on Slack or 

WhatsApp where quick updates can be exchanged. Video 
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feedback can be time-consuming, so instead of writing long 

emails, use tools like Loom or Frame.io to record visual 

feedback directly on the videos or designs. This helps avoid 

misunderstandings and speeds up the revision process. 

 

To maintain quality, create brand guidelines that your editors 

and designers can refer to. This includes preferred color 

schemes, font choices, video pacing, caption styles, and any 

other elements that define your brand’s look and feel. Having a 

reference document prevents back-and-forth revisions and 

ensures consistency across all content. 

 

Finally, schedule regular content reviews to ensure everything 

aligns with your goals. Whether it’s a weekly check-in or a 

monthly strategy call, keeping an open line of communication 

with your team ensures they stay on track and continuously 

improve their work based on feedback. 
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Outsourcing content creation is not an expense, it’s an 

investment in your brand’s growth. Hiring the right editors and 

designers allows you to produce high-quality content 

consistently while freeing up your time to focus on scaling your 

business. By finding skilled professionals, setting clear 

expectations, and building an efficient workflow, you create a 

system where content production runs smoothly without 

constant supervision. 

 

A strong content team ensures that your brand maintains a 

professional and engaging presence online, helping you attract 

more customers with less effort. Once you’ve set up your 

outsourced content creation, the next step is mastering paid 

advertising to amplify your reach and accelerate growth. 
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Chapter 6: Mastering Facebook 

Ads for B2C Businesses 

Running Facebook ads is one of the fastest ways to generate 

leads and grow your business, but success isn’t as simple as 

hitting the “Boost Post” button. To get consistent, profitable 

results, you need a structured approach, one that attracts the 

right audience, converts them into leads, and keeps your ad 

costs low. While text-based ads still work, video ads dominate 

the platform. They stop people from scrolling, keep them 

engaged, and build trust faster than static images ever could. 

 

Mastering Facebook ads isn’t just about knowing how to run 

them; it’s about understanding how to create high-converting 

campaigns that work on autopilot. In this chapter, we’ll break 

down the exact process for crafting powerful video ads, setting 

up your Facebook Ads Manager for success, structuring your 
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campaigns correctly, and optimizing your ads for maximum 

returns. 

 

How to Create Video Ads That Drive Real 

Leads 

A good video ad isn’t about looking cinematic, it’s about 

grabbing attention and getting straight to the point. Facebook 

users scroll fast, and if your video doesn’t hook them in the first 

few seconds, they’re gone. The best-performing video ads 

follow a simple structure: Hook → Value → Call to Action. 

 

The hook is the most crucial part. It’s what makes people stop 

scrolling. Instead of starting with a slow introduction or fancy 

effects, jump right into the problem your audience is facing. If 

you’re a dentist running an ad for teeth whitening, don’t start 

with “We offer professional teeth whitening services…” 

Instead, try: “Still hiding your smile because of yellow teeth? 
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Here’s the fastest way to fix it.” A strong hook immediately 

connects with the audience’s pain points and makes them 

curious about the solution. 

 

After the hook, the value section should explain why your 

solution works and why it’s different from everything else 

they’ve tried. Keep it clear, concise, and benefits-driven. People 

don’t care about technical details, they care about what’s in it 

for them. If you’re selling a skincare product, instead of listing 

ingredients, show how quickly it clears acne and boosts 

confidence. 

 

The final part of your video ad is the call to action. Tell viewers 

exactly what to do next. Whether it’s “Click below to book your 

free consultation” or “Shop now before the discount expires,” 

make it direct and easy to follow. The biggest mistake 

businesses make is assuming people will figure out the next 

step on their own. They won’t. A clear, compelling CTA ensures 

that those who are interested actually take action. 
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How to Set Up Your Facebook Ads Manager 

for Success 

Before launching an ad campaign, setting up your Facebook 

Ads Manager correctly is essential. A disorganized account can 

lead to wasted ad spend, inaccurate tracking, and poor 

campaign performance. Start by ensuring your Facebook 

Business Manager is properly linked to your business page and 

ad account. This provides a centralized hub to manage all your 

advertising efforts. 

 

Next, install the Facebook Pixel on your website. This tiny piece 

of code tracks visitors’ actions, allowing you to retarget 

potential customers who have interacted with your business 

before. Without the Pixel, you’re running blind, wasting money 

on ads that don’t optimize over time. If you’re using Shopify, 
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WordPress, or any other major platform, installing the Pixel is 

as simple as copying and pasting a code snippet. 

 

Once your Pixel is in place, set up custom audiences. These 

include website visitors, people who engaged with your 

Instagram and Facebook posts, and even past customers. 

Running ads to a warm audience always converts better than 

advertising to complete strangers. Before spending a single 

dollar, ensure your foundation is solid; this will save you 

thousands in wasted ad spend. 

 

How to Structure a High-Performing 

Campaign 

Many business owners fail at Facebook ads because they launch 

campaigns with no real structure. Instead of throwing money at 

random ads, follow a proven campaign framework. The 
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best-performing campaigns typically follow the TOF-MOF-BOF 

structure: 

 

Top of Funnel (TOF): This is where you attract new potential 

customers. These ads should focus on awareness and 

engagement rather than hard selling. The goal is to introduce 

your brand, provide value, and build trust. Video ads work 

exceptionally well here, especially if they offer educational 

content, testimonials, or relatable pain points. 

 

Middle of Funnel (MOF): Now that people are aware of your 

brand, it’s time to re-engage them with stronger offers. Retarget 

those who watched your TOF video or visited your website but 

didn’t take action. These ads should focus on solving specific 

problems and highlighting social proof- think customer 

reviews, case studies, and behind-the-scenes videos. 

 

Bottom of Funnel (BOF): This is where you convert interested 

leads into paying customers. BOF ads target the hottest leads, 
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those who clicked on your ad, visited your landing page, or 

engaged with your brand multiple times. These ads should 

have a clear, direct CTA with urgency. Limited-time discounts, 

free trials, or exclusive bonuses work well to push leads toward 

action. 

 

By structuring your campaign into these three stages, you guide 

potential customers from discovery to purchase without 

overwhelming them with sales pitches too soon. 

 

How to Optimize Your Ads to Reduce Costs 

and Increase Conversions 

Launching an ad is just the beginning. The real work lies in 

constant testing and optimization. If you don’t analyze your 

data and make adjustments, you’ll end up overspending on ads 

that don’t convert. The first step in optimizing is understanding 

your key metrics. 
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Keep an eye on CTR (Click-Through Rate); if it’s below 1%, 

your ad creative or copy isn’t compelling enough. Test different 

hooks, visuals, and headlines to see what resounds best with 

your audience. Low CTR means people aren’t interested, and 

your ad needs tweaking. 

 

Another crucial metric is CPC (Cost Per Click). If it’s too high, 

you might be targeting the wrong audience, or your ad might 

not be engaging enough. Adjusting your targeting, testing new 

creatives, and refining your messaging can help lower your 

costs. 

 

Your conversion rate tells you how many people take action 

after clicking your ad. If traffic is coming in, but conversions are 

low, the issue might not be the ad itself but rather your landing 

page. A slow-loading page, a confusing layout, or the lack of a 

clear CTA can cause drop-offs. Ensure that your website or 
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landing page is optimized for mobile, loads quickly, and makes 

it easy for users to complete the desired action. 

 

Facebook’s algorithm thrives on continuous learning, so avoid 

making drastic changes too soon. Instead of tweaking ads daily, 

allow them to run for at least 3–5 days before making 

adjustments. If an ad is performing poorly, try duplicating it 

with a new variation rather than shutting it down entirely. 

Small refinements over time lead to long-term, profitable 

campaigns. 

 

Facebook ads are one of the most powerful tools for B2C 

businesses, but success requires more than just running 

promotions and hoping for the best. By creating video ads that 

grab attention, setting up your Ads Manager for success, 

structuring campaigns strategically, and optimizing based on 

real data, you can turn ad spending into a predictable, scalable 

revenue stream. 
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The key is consistency, testing different creatives, refining your 

targeting, and improving your messaging over time. Ads that 

convert today may lose effectiveness tomorrow, so continuous 

optimization is essential. Once you’ve mastered the 

fundamentals, the next step is scaling your winning campaigns 

to reach even more customers without increasing your costs. 

 

Now that you have a strong foundation in Facebook 

advertising, it’s time to explore advanced retargeting strategies 

to maximize sales and increase customer lifetime value. 
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Chapter 7: How to Build a 

High-Converting Landing Page 

Running ads and generating leads is one thing, but attracting 

the right kind of leads, the ones who are serious about buying, 

is an entirely different challenge. If you’re getting flooded with 

low-quality leads who never convert, the problem isn’t 

necessarily your ad; it’s the way your leads are being collected. 

 

Many businesses rely on Facebook lead forms, which allow 

users to submit their information in just a few clicks without 

ever leaving the platform. While this can generate a high 

volume of leads, it also attracts impulse submissions from 

people who aren’t truly interested. A landing page funnel 

solves this problem by introducing a small barrier, requiring 

visitors to read, engage, and take action, ensuring that only the 

most committed prospects make it through. 
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A well-structured landing page doesn’t just capture leads; it 

pre-sells your offer by building trust, filtering out unqualified 

prospects, and guiding potential customers toward making a 

decision. In this chapter, we’ll walk through the essential 

framework for crafting a high-converting landing page, 

optimizing it for better conversions, and setting up Facebook 

tracking tools to measure performance accurately. 

 

The Simple Framework for Creating a 

High-Converting Landing Page 

A landing page isn’t just another webpage, it’s a focused, 

distraction-free environment designed to turn visitors into leads 

or buyers. Unlike a typical website with multiple menu options 

and scattered information, a landing page has one goal and one 

goal only: conversion. 
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The best landing pages follow a simple, proven structure: 

 

1. The Headline: The first thing visitors see should immediately 

grab their attention and tell them what they stand to gain. Your 

headline should be clear, benefit-driven, and directly address a 

problem or desire. Instead of a generic title like “Welcome to 

XYZ Coaching”, use something compelling like “Struggling to 

Lose Weight? Here’s the Simple 3-Step System That Finally 

Works”. 

 

2. The Subheadline: Right below the headline, reinforce the 

message by adding a bit more detail. If your headline captures 

attention, the subheadline should create curiosity and 

encourage visitors to keep reading. A good example would be: 

“Join over 5,000 people who have transformed their bodies with 

this easy, science-backed method, without giving up their 

favorite foods.” 
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3. The Lead Magnet or Offer: People need a reason to take 

action. Whether it’s a free consultation, a discount, an exclusive 

webinar, or a downloadable guide, your offer should feel 

valuable and time-sensitive. The clearer and more enticing it is, 

the higher your conversion rate will be. 

 

4. The Call to Action (CTA): Every landing page must have a 

clear and direct call to action that tells visitors exactly what to 

do next. If you want them to schedule a call, don’t just say 

“Submit” on the button; use something more compelling like 

“Book Your Free Strategy Call Now” or “Get Your Free Guide 

Instantly”. A great CTA eliminates hesitation and makes the 

next step feel effortless. 

 

5. Social Proof and Testimonials: People trust people. Adding 

real testimonials, customer success stories, or even screenshots 

of reviews helps eliminate doubt and increase trust. If visitors 

see that others have benefited from your offer, they’re much 

more likely to take action. 
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6. A Simple, Distraction-Free Layout: A landing page should be 

clean, simple, and focused on the offer. Avoid unnecessary 

links, menus, or excessive text that might pull visitors away 

from the main action. The more distractions, the lower the 

conversion rate. 

 

How to Optimize Your Page for Better 

Conversions 

Once your landing page is live, the next step is continuous 

testing and optimization. Even small tweaks can make a huge 

difference in your conversion rate. The most important 

elements to focus on include: 

 

1. Page Load Speed: A slow landing page kills conversions. If 

your page takes more than three seconds to load, visitors will 

leave before even seeing your offer. Use tools like Google 
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PageSpeed Insights or GTmetrix to test and improve loading 

times. Compress images, remove unnecessary scripts, and 

ensure that mobile performance is smooth. 

 

2. Mobile Optimization: The majority of Facebook and 

Instagram users access content from their phones. If your 

landing page isn’t mobile-friendly, you’re losing leads. Check 

that buttons are easy to tap, the text is readable without 

zooming, and the overall experience feels smooth on a 

smartphone. 

 

3. A/B Testing: Never assume your first landing page version is 

the best. Run A/B tests by changing one element at a time, such 

as the headline, CTA, or button color, and track which version 

performs better. Over time, these small improvements add up 

to significantly higher conversions. 

 

4. Clear and Concise Forms: Asking for too much information 

upfront can scare people away. If your goal is lead generation, 
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keep forms simple: name, email, and one key question (such as 

a phone number if necessary). You can collect more details later 

once they’ve entered your funnel. 

 

5. Exit Intent Popups: If visitors try to leave the page without 

taking action, a last-minute popup with an exclusive offer or 

reminder can bring them back. A message like “Wait! Before 

You Go, Claim Your Free Consultation Now” can capture leads 

who were on the fence. 

 

How to Set Up the Facebook Pixel and 

Conversions API to Track Ad Performance 

Tracking your landing page performance is non-negotiable if 

you want to improve ad results and maximize your return on 

investment. Facebook’s Pixel and Conversions API allow you to 

collect data on who visited your page, what actions they took, 

and how effectively your ads are driving real leads. 
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The Facebook Pixel is a small piece of code that you place on 

your landing page to track user behavior. It helps you: 

 

Retarget visitors who didn’t convert (show them ads again) 

Optimize ads based on real user data 

Track important events like form submissions or purchases 

To set up the Pixel, go to your Facebook Events Manager, create 

a new Pixel, and install it on your landing page. Most website 

platforms like WordPress, ClickFunnels, and Shopify have easy 

integration options where you simply paste the Pixel ID. 

 

The Conversions API (CAPI) is an advanced tool that works 

alongside the Pixel, ensuring more accurate tracking even when 

users have ad blockers or cookie restrictions enabled. While the 

Pixel tracks browser-based actions, CAPI collects server-side 

data, making it a powerful backup to improve ad tracking 

reliability. Setting up CAPI usually requires manual integration 
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or a tool like Zapier, but for businesses running high-volume 

ads, it’s worth the effort. 

 

By combining Pixel tracking with CAPI, you get a complete 

view of how your ads are performing, allowing you to scale 

what works and cut what doesn’t. 

 

A landing page is more than just a place to collect leads, it’s a 

filtering system that ensures only the most interested, 

high-quality prospects move forward. Unlike Facebook lead 

forms that attract impulsive clicks, a well-crafted landing page 

pre-sells your offer, builds trust, and guides serious buyers 

toward action. 

 

The key to success lies in a strong structure, constant 

optimization, and accurate tracking. By implementing these 

strategies, you’ll see fewer low-quality leads and more 

conversions from people who are genuinely interested in what 

you offer. 
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With a high-converting landing page in place, the next step is to 

retarget your warm leads and increase conversions through 

strategic follow-ups. 
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Chapter 8: Bonus Strategies to 

Attract More Customers 

At this point, you’ve learned how to create powerful content, 

run high-converting ads, and build landing pages that attract 

high-quality leads. But in a competitive market, it’s not enough 

to just do the basics, you need an edge. This chapter covers 

advanced strategies that will help you stand out, build trust 

faster, and turn potential customers into loyal advocates. 

 

These bonus techniques focus on User-Generated Content 

(UGC), testimonials, and free resources, three powerful yet 

underused methods that can significantly boost your credibility 

and attract more customers. When used correctly, these 

strategies make your brand feel more authentic, trustworthy, 

and approachable, increasing the chances that people will 

choose you over your competitors. 
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Guide to UGC (User-Generated Content) in 

2025 

The fastest way to build trust online isn’t through perfectly 

polished ads or scripted videos, it’s through real people sharing 

real experiences with your brand. User-generated content 

(UGC) refers to content created by your customers, not your 

marketing team. It could be a customer posting an Instagram 

story about your product, leaving a video review, or even 

sharing a TikTok about their experience. In 2025, UGC will be 

more powerful than ever, as people trust recommendations 

from peers more than traditional advertising. 

 

Leveraging UGC doesn’t mean waiting around for customers to 

post about you. Instead, you can actively encourage and guide 

them to create content that benefits both them and your 

business. One way to do this is through UGC campaigns, where 
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you offer incentives for customers to share photos, videos, or 

testimonials. For example, a restaurant could run a contest 

where customers who tag their meal photos on Instagram get 

entered into a giveaway. A local gym could offer a free class for 

anyone who posts a transformation story using their hashtag. 

 

If you don’t have an existing customer base generating content, 

you can hire content creators to produce authentic-looking 

UGC for your business. Platforms like Billo, Trend.io, and 

Upwork allow you to connect with everyday creators who can 

make short, engaging videos that feel organic rather than overly 

produced. This type of content performs exceptionally well in 

ads because it doesn’t look like an ad; it looks like a friend 

recommending a product or service. 

 

For local businesses, the best types of UGC include 

before-and-after transformations, behind-the-scenes clips, 

unboxing experiences, and customer testimonials. The more 

authentic and relatable the content, the more trust it builds. 

 
 

How To Attract More Customers - The Complete Guide to Content, Ads, and 
Sales Funnels 



97 

 

 

How to Get More Testimonials (Even If You’re 

Just Starting Out) 

Nothing builds credibility faster than social proof. People are 

naturally hesitant to try something new, but when they see 

others raving about your product or service, that hesitation 

disappears. Testimonials act as mini case studies, proving that 

your business delivers real results. 

 

If you’re just starting and don’t have many customers yet, there 

are creative ways to collect testimonials quickly. One approach 

is offering a small incentive, not a discount or cash, but 

something valuable like a free upgrade or exclusive access. For 

example, a salon could offer a complimentary deep 

conditioning treatment in exchange for a video review. A real 

estate agent could give new homeowners a professional 
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photoshoot in return for a testimonial about their buying 

experience. 

 

Another powerful way to generate testimonials is by guiding 

customers through the review process. Many happy clients 

don’t leave reviews simply because they’re unsure what to say. 

Make it easy for them by providing specific prompts like: 

 

➢ What was your biggest concern before working with us, 

and how did we solve it? 

➢ What specific results did you get from our service? 

➢ Would you recommend us to others, and why? 

 

The key is to collect detailed, results-focused testimonials rather 

than generic praise. A review that says “Great service!” is nice, 

but one that says “I struggled with knee pain for years, but after 

just three sessions with this chiropractor, I can finally run 

again!” is far more persuasive. 
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Once you’ve gathered strong testimonials, display them 

strategically on your website, on social media, and especially in 

your ads. A simple but effective technique is adding 

testimonials directly to your landing page and Facebook ad 

creatives. Seeing real customer feedback before making a 

purchase significantly boosts conversions. 

 

Creating Free Resources to Attract More 

Customers 

Many businesses hesitate to give away free resources, fearing it 

will devalue their services. However, when done correctly, free 

content acts as a magnet for potential customers, bringing them 

into your ecosystem and positioning you as the authority in 

your industry. Instead of immediately selling, you provide 

value first, earning trust and increasing the likelihood of future 

purchases. 

 

 
 

How To Attract More Customers - The Complete Guide to Content, Ads, and 
Sales Funnels 



100 

 

The best lead magnets are simple, valuable, and directly related 

to your core offering. For example: 

 

➢ A real estate agent could offer a free downloadable 

guide on “10 Mistakes First-Time Homebuyers Make 

(and How to Avoid Them)”. 

➢ A personal trainer could create a short video series on 

“5 Exercises to Lose Belly Fat Without the Gym”. 

➢ A local auto repair shop could provide a checklist on 

“How to Spot Car Problems Before They Become 

Expensive Repairs”. 

 

When designing your free resource, avoid overwhelming 

people with too much information. The goal isn’t to give away 

everything, it’s to provide just enough value that the person 

wants to take the next step with you. For example, if you run a 

law firm, a free guide on “What to Do After a Car Accident” 

provides helpful information and also highlights why 
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professional legal help is necessary, leading prospects to book a 

consultation. 

 

Once your free resource is ready, promote it heavily through 

social media, Facebook ads, and email marketing. Use it as an 

entry point to collect leads, nurturing them into paying 

customers over time. 

 

The strategies in this chapter are designed to give your business 

an edge, helping you build trust, attract the right customers, 

and create long-term loyalty. User-Generated User-generated 

content is more relatable and engaging; testimonials build 

credibility and overcome objections, and free resources bring in 

potential customers while positioning you as an expert. 

 

When combined with the core strategies covered throughout 

this book, these techniques help create a powerful marketing 

system that not only attracts leads but also turns them into 

raving fans who refer others. 
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Now that you have all the tools you need to attract more 

customers, scale your content efforts, and run high-performing 

ads, the only thing left is to take action. The businesses that 

succeed aren’t the ones with the best ideas, they’re the ones that 

execute consistently. Start implementing these strategies today, 

and watch your customer base grow faster than ever. 
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Got Questions? We Want to Hear 

from You! 

 

Weʼre always looking to improve this e-book by answering the 

most important and relevant questions from business owners 

like you. If you have a question that wasnʼt covered, email us 

and let us know! 

If your question is valuable to other readers, weʼll add it to 

future updates of this guide, so youʼll not only get your answer, 

but youʼll also be contributing to making this resource even 

better for others. 

How to Submit Your Question: 

 

1. Shoot us a DM @crivasolutions on Instagram with your 

question and any details you'd like to share. 
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2. If your question is selected, weʼll add it (and potentially 

your name or business) to this E-Book! 

3. We appreciate your feedback and canʼt wait to hear 

from you! 
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